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Sustainability report W+P
WORKSPACE CONSULTING GMBH

As a result of our understanding of a resource-conserving
approach to the environment and meaningful interaction
with society, the concept of sustainability is a fundamental
attitude at W+P workspace consulting GmbH (W+P for
short) and has become part of the company's DNA as a gui-
ding principle. For this reason, W+P has been producing a
sustainability report on a voluntary basis since 2017. This
central guideline of our business activities is significantly re-
inforced by our clients, whose needs are shifting towards
ecological, economic, socio-cultural, functional and techni-
cal quality.Many of our clients already have their office buil-
dings and extensions certified according to standardized en-
vironmental systems such as LEED, BREEAM or DGNB. What
is new are the efforts to equip our sustainable office con-
cepts with standardized certificates such as WELL in order
to focus on the well-being of employees in the office. This
gives W+P a decisive market advantage for its customers in
the tough competition for bright minds, creates trust and
transparency and thus contributes to the employer brand. In
addition, certifications and ESG criteria can be taken into
account in financial decisions and financing.
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With the introduction of the Directive on the extension of
financial reporting to include non-financial and diversity
aspects” (2014/95/EU) and its incorporation into the German
Commercial Code (2017), companies with more than 500
employees or a balance sheet total of more than 20 million
or a net turnover of more than 40 million” were obliged to
report on sustainability aspects (see also www.deutscher-
nachhaltigkeitskodex.de).

Due to its size, W+P is not bound by these guidelines, but as
a company would nevertheless like to use this sustainability
report to analyze, document and continuously optimize its
structures and internal processes. It is based on the
guidelines of the German Sustainability Code (DNK) and its
declaration of conformity, which includes twenty categories
and quantified performance indicators. This sustainability
report is therefore a disclosure of our internal goals in order
to further increase transparency for our clients and to
illustrate our added value in consulting.

We hope you enjoy reading this report and look forward to
your feedback.



Management statements on
sustainability at W+P

The post-pandemic phase is a particular challenge for the
office world. How has W+P managed to emerge from this
crisis stronger and, above all, more sustainable?

Roman Wagner: As consultants, we have always been as di-
gitally active as possible for our clients. This has helped us
during the pandemic and is also helping us in the current
phase to overcome the challenges of balancing between cli-
ent, home office and office. Ultimately, however, the strong
cohesion within the team and with our customers has hel-
ped us to get through these months, which have not al-
ways been easy.

As S+P, we made a lot of efforts in the area of sustainability
in 2020-2022. What are the highlights?

Jens Schneider: We don't want to single out individual
measures here, because we are more proud of the sum of
the topics that we are driving forward in this regard. This al-
so includes the initiatives in our customer projects, in which
we are allowed to experiment with innovative materials or
implement recommended optimizations. We are currently
even planning a photovoltaic system for a customer.
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The development of sustainability services is a central goal
of W+P. Which three products and services are at the
center of this?

Roman Wagner: Due to the current situation, we support
many of our customers with a service charge analysis in or-
der to reduce costs and further optimize consumption. In
addition to ESG scoring, there are also mobility analyses
and, above all, WELL certification. This is very complex from
the tenant's point of view, but provides a great deal of
impetus for the service provided to our own employees.

What are W+P's medium-term goals in the area of
sustainability?

Jens Schneider: Sure, as W+P we want to become even
better both as a company and in customer projects. This
includes working closely with our service partners to
develop even more sustainable products and services. As an
overarching and medium-term goal, we have declared a
CO2-neutral office concept by 2025.

































































